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Theinformation provided hereiris not intended to
providefinancial, tax, legal oaccounting advice.
Thecontentshereofdo not constitute anoffer to
sell or a solicitationof anoffer to buy securities of

representan intention to induceanypersonto

Thiscorporate documentcontains
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ward- lookinginformation,generalbusiness,
economic andcompetitiveuncertainties,
regulatoryrisksincluding risksrelatedto the
cannabisnarketin the United States,
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makeaninvestmentin the Company or to assist anyward- looking ifformationé Thiscorporate

person in the makingf aninvestmentdeci sion.
Information providedon this websiteis for
informationpurposes only and shaibt constitute
anofferto sell or the solicitation ofnoffer to buy
any securities, nor shatere be any sale of
securities in any state in th&nited States of
America in which sucbffer, solicitation or sale
wouldbe unlawful. Thispresentationincludes
marketshare, indus try and other statistical
informationthat the Company has obtainefiom
independent in dustry publicationsgovernment
publications,marketresearch reportand other
published independentsourcesSuch publications
and reports generallygtate that the information
containedthereinhas beerobtainedfrom sources
believedto bereliable.

Although the Compankelievesthesepubli-
cations andreportsto bereliable,it has not
independently verified any of the data or otér
statisticalinformationcontainedtherein, nor hasit
ascertainedr validated the under lying economic
or other assumptionselied upon by thesesources.
TheCompanyhasno intention andundertakesno
obligationto up- date orreviseanysuch
informationor data, whetherasaresultof new
information,future eventsor otherwise,exceptas,
andto the extentrequiredby applicablesecurities
laws.
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predictall of suchfactorsandto assessn advance

the impact ofeachsuchfactor onthe/ 2 YLJ y e Qa

business or thextentto which anyfactor,or
combination of factorsmay cause actuaésultsto
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similarexpressiongo identify forward- looking
information.In addition, the Compay & Q a
assessmenof, andtargetsfor, future cultivation,
productiontimelines,product launchesfacility
licencesandamendmentsaverageselling prices,
cost of goodsold, operatingexpensesand
adjustedEBITDAare consideredorward-looking
information.

Actualresults, performancer achievementcould
differ materiallyfrom that expressedn, or implied
by, anyforward-looking informa tion in this
corporatedocument, andac- cordingly, investors
should not placeindue relianceon any such
forward-lookinginfor- mation. Forwardlooking
informationinvolves significantrisks,assumptions,
uncertainties and otherfactors that may cause
actual future resultsor anticipatedeventsto differ
materiallyfrom thoseexpressedr implied inany
forward-lookingstatements andaccord ingly,
shouldnot bereadas guaranteef fu- ture
performanceor results.Forward looking
information involves riskand uncertainties

including, but not limited to, thé 2 YLJ: y & Qa

anticipated businessstrategiesanticipat
edtrendsin the/ 2 Y LJI bligin€s& and
anticipatedmarketsharethat couldcause
actualresultsor eventsto differ materially from
thoseexpressedrimplied by the for-

forward-looking statements.Forwardlooking
information

containedin this presentationisbasedon the

/ 2 YL y & QestinGesdhhBctatipnsand
projectionswhichthe Companybelievesare
reasonables of thecurrentdate. TheCompany
cangiveno assurancehat these estimates,
expectationsand projectionswill proveto have
beencorrect.Historical state ments should not be
takenas arepresen tation that suchtrendswill be
replicatedin the future. No statement in this
presentationis intended to be nor may be
construed as grofit forecast.

Thispresentationrefersto AdjustedEBITDA
becausecertaininvestorsmay use this
informationto assesshe/ 2 YLJ y e Qa

performanceand also determine th¢ 2 Y LJ y & Qa

ability to generatecashflow.

This data igurnished toprovideadditional
informationandare non-IFRS measuresd do not
haveanystandardizedneaningpre- scribedby
IFRSAccordinglythese measureshouldnot be
consideredn isolationnor as

a substitutefor analysiofthe/ 2 YLI y & Qa
financialinformationreportedunderIFRS.
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1LP

in 2020 for
Cannabis 2.0
Product! Sales with
14% share of the
National 2.0
\YEI G

19%

National market
share in Vapes

One of the first
LPs to market with

In Review 2.0 products

Launched its new

Launch_ o , brand, Back Launch of
olele PrOJegt > Forty, with three Robi .
grower series unique, high- o) Tscj)r)sdp;lemlum

) , ;
collaborations potency vape cra ried flower
SKUs

!

Successfully completed the
second-floor expansion at Dosecann,
increasing production, fulfillment rates

and sale of cannabis products

12%

National market
share in edibles

Source: Headset Canadian Insights as of January 2021.
1. Cannabis 2.0 is defined as vapes, edibles, beverages, extracts and topicals



The Cannabis Industry

Slower than Anticipated Industry Growth

Analysts estimated the 2020 market would be
~$3-5B with actual sales only totaling $2.6B

A Accelerated pre-roll launch to secure listings in
key provincial markets

A Launched dried flower formats to address
remaining ~75% of the total addressable market
(Robinsons, Kolab and Back Forty)

A Worked with Kindred and retail partners to
increase depth and breadth of distribution
footprint
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Capital Markets Pullback

Capital and credit markets across entire
Canadian cannabis space have significantly
pulled back

Prudently accessed dilutive and non-dilutive
financings

Worked with Imperial to extend term of Debenture for
2 years and capitalizing interest

Net SG&A, excluding share-based comp, reduced by
approx. 20% throughout 2020, with further reductions
in Q1 2021 declining another 5% from Q4 2020

Pricing Volatility

Pricing volatility and compression as

market matures and competition intensifies

Worked with suppliers, vendors and product
development teams to lower COGS

Launched Back Forty brand to address more
value-minded consumers (now the #1 vape
brand in Canada)

Repositioned portfolio to address consumer
segment pricing expectations and create
compelling price slope between brands and
within brands (e.g. first to launch 1g vape
cartridge format)

Continued with planned automation
investments in filling and packaging segments
of the manufacturing process



2.0 Market Leadership and Building to Leadership in Overall Market

Beating out larger competitors through focus and execution

#6 Licensed Producer in Canada with 4.4% Total National?
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1. Headset Canadian Insight. From Q12020 to Q12021 m Q12020 mQ2 2020 mQ32020 mQ4 2020 mQ1 2021
2. Mackie Research Capital Corporation as of April 2021. XLY total market share increased to 4.9% in the month of May 2021.



Cannabi2.0 salesaccountedfor
19%%0f the TotalMarket.

TheCanadiartannabisnarketis Cannabi®.0productscontinue togain
projectedto reach$10bnin salesby strongmarketshareasnew product
2025 formatsareintroducedto the market

Cannabid.0productscontinueto leadsales Cannabis 2.0 sales are projectecde

in the overallCanadiammarket almost50%of the total marketby 2025
Billions
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1) ATB Capital Markets
2) Headset Canadian Insights as of January 2021



Strong growth in cannabis net revenue

Cannabis Net Revenue by Quarter

$20
$15 Q4 2020
$10 Q3 2020 ]
Q12020
$5 Q2 2020
$0
(Millions) XLY Cannabis Net Revenue
Path to Profitability
Build upon our success Drive the company’s Bring consumer-focused Leverage the Sunens Targeting 30% Continue to improve
as a market leader in focused expansion of its innovations and products facility to establish a blended gross margins cash flows and finance
Cannabis 2.0 Products cannabis 1.0 offerings to market secure supply of low-cost, the business to fuel

This is Auxly / AGM 2020

high-quality cannabis

growth
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2021 Strategic Priorities

MAINTAIN LEADERSHIP IN
2.0

Auxly will continue to be the #1
LP in the 2.0 segment and
increase market share in the 2.0
product formats that we
participate in.

Auxiy

BUILD TO LEADERSHIP IN
DRIED FLOWER AND PRE-
ROLLS

Auxly will become top 10 LP in
the 1.0 segment of the market.

ADJUSTED EBITDA
POSITIVE

Auxly will become adjusted
EBITDA positive by end of
calendar year 2021.

BECOME TOP 5 LP BY TOTAL
MARKET SHARE

Auxly will become atop 5LP in
recreational cannabis sales and
share of market.

IMPROVE MARGINS AND GROW
REVENUE WITH LOW-TO-NO
OVERHEAD GROWTH

Auxly will continue to prudently manage
its capital and achieve its strategic
objectives with low-to-no overhead

growth



